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Thai Language for Marketing Communication
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This course aims to enable learners to describe the critical characteristics
of the Thai language for marketing communication. The content covers the following areas:
principles of marketing communication, the use of Thai language in marketing communication,
especially in digital marketing and brand creation, linguistics and brand naming, practical
exercises in planning public relations processes to promote marketing, brand naming practice,

and public relations through social media.
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Personal Development for Social Interaction
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This course aims to enable learners to explain theories of personality
development for social interaction. The content covers the following areas: concepts of
personality development, social skills necessary for the 21st century, strategies for using the
Thai language in workplace communication, practical exercises in developing social skills,
adjusting personality to boost confidence, and social etiquette training, including

communication etiquette, dress etiquette, dining etiquette, and meeting etiquette.
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Teaching Thai as a Foreign Language
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This course aims to enable learners to describe the characteristics of
teaching Thai as a foreign language. The content includes: an introduction to teaching Thai as
a foreign language, content level segmentation, methods of teaching Thai, media design,
activities, and evaluation of Thai language instruction as a foreign language, as well as practical
exercises in teaching Thai as a foreign language.
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