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Business Accounting for Hospitality Industry
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This course aims to enable students to apply accounting knowledge in
operational management and decision-making within the hospitality industry. The topics covers
types of businesses in the service industry, management characteristics, accounting systems,
internal control, financial statements, transaction recognition, valuation, recording, disclosure,
and using accounting and financial information for decision-making in hospitality industry

businesses.
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Strategic Management Accounting
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This course aims to enable students to apply management accounting
knowledge, combined organization management, marketing, and disciplines, to harnessed for
strategic management and effective business decision-making. The topics covers strategic
business management, business management processes, human resource management,
marketing, organizational management, cost management, strategic cost management
techniques, short-term decision-making, and the business environment in the era of

globalization.
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